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Solidarity Plan 

EROSKI CHANNELS MORE THAN 25 MILLION EUROS TO SOCIAL 
CAUSES IN 2025 

 

• More than 280,000 people have directly benefited from the EROSKI Group’s social 
initiatives. 

• Support has been channelled through 332 social and public organisations. 
 

Elorrio, 20 February 2026.- In 2025, EROSKI channelled more than €25 million to social causes, 
benefiting over 280,000 people through collaboration with 332 social and public 
organisations across Spain. These figures, which include contributions from the EROSKI Group 
itself, its customers and partner organisations, reflect the scope of EROSKI’s Solidarity Plan, an 
established initiative that channels the cooperative’s and its customers’ charitable 
engagement throughout the year. 

“Social commitment has formed part of EROSKI’s identity since its origins as a consumer 
cooperative. This balance once again demonstrates that when the company and customers 
move forward together, the positive impact on society is real and tangible. For this reason, 
we would like to express our particular gratitude to our customers, whose solidarity makes it 
possible for these initiatives to reach thousands of people each year. We also value the trust 
that third-sector organisations and public administrations place in us to channel assistance 
inclusively to people in vulnerable situations”, said Alejandro Martínez Berriochoa, Director 
of Health and Sustainability at EROSKI and Chief Executive of Fundación EROSKI.. 

 

A permanent and diverse model  

EROSKI’s Solidarity Plan brings together various initiatives that enable a continuous response 
to the needs of the most vulnerable groups. Among these are food collection campaigns, 
carried out in collaboration with the Spanish Federation of Food Banks (FESBAL) and other 
social organisations. EROSKI has been promoting this initiative for more than 29 years, and it 
constitutes one of the pillars of its social action. In 2025, these campaigns — including in-
store collections and other solidarity initiatives — made it possible to donate more than 2,300 
tonnes of food and hygiene products, equivalent to over 9 million meals, supporting more 
than 2,500 families. 
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These campaigns are complemented by the Zero Waste programme, through which EROSKI 
donates fresh and grocery products withdrawn from sale due to freshness criteria or minor 
packaging defects, always within their expiry or best-before date and in perfect condition for 
consumption. In 2025 alone, this programme prevented the waste of more than 65 million 
meals, channelled through more than one hundred social organisations, while also 
reinforcing efforts to combat food waste and promote a more responsible consumption 
model. 

Similarly, the Céntimos Solidarios programme continues to be one of the main mechanisms 
for direct customer participation. Through small voluntary contributions at the time of 
purchase, more than €1.3 million was raised in 2025, thanks to over 9 million donations. These 
funds were allocated to social projects linked to children, health, social inclusion, support for 
vulnerable groups and environmental protection. These contributions enabled support for 61 
social organisations and directly benefited approximately 9,000 people. 

 

Solidarity causes for 2026 

Looking ahead to 2026, EROSKI has defined the social causes with which it will work in the 
coming financial year following a participatory process involving more than 6,500 people, 
including customers, employees and members of the wider public. 

The selected causes will allow continued support for projects focused on children, health and 
the fight against disease, support for older people and those in vulnerable situations, 
assistance for people with disabilities, support for victims of violence and environmental 
protection, thereby reinforcing social action aligned with society’s real concerns. 

“This participatory process is key for us, as it allows us to direct our solidarity action towards 
the causes that society considers most pressing, while maintaining ongoing dialogue with 
our stakeholders,” added Martínez Berriochoa. 

EROSKI’s Solidarity Plan forms part of its cooperative model and its commitment to the social 
development of the communities in which it operates. Through this programme, the 
cooperative strengthens its role as an active agent in building a fairer, more cohesive and 
more supportive society, integrating social action as a structural pillar of its activity. 

 

 

About EROSKI 

EROSKI is one of the leading distribution groups in northern Spain - from Galicia to the Balearic Islands — with a 
market share of 12.7% in the region. The cooperative is the market leader in the Basque Country, Navarre and Galicia, 
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and co-leader in the Balearic Islands. By the end of 2024, its work comprised 1,502 outlets, including supermarkets, 
hypermarkets, cash & carry and online stores, as well as petrol stations, sports shops and other non-food businesses. 
EROSKI has more than 6.4 million customer members and employs over 27,600 people, of whom nearly 9,000 are 
cooperative members. 
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